Screening toolkit
This guide is designed to help individuals and organizations who are interested in hosting a
public screening of the CBC documentary Silence of the Labs. By hosting a screening, you are
creating awareness about the current situation of publicly funded science in Canada and
partnering with E4D to make science a priority in the development of public policies.

To host a screening
1) Complete the sign-up form to let us know you are interested in hosting a screening
2) Determine the date and time of your screening. Then, choose a location where your
screening will be held (see the section “screening venue” below for suggestions). If you
require further guidance on selecting a time and location please email
aqsa@evidencefordemocracy.ca
3) Once you have chosen your date and location, please complete the Silence of the Labs
event registration form to provide us with details of your screening time and location.
4) After registering your event with E4D, you can download a poster to advertize and plan
for your screening (see social media timeline at the end of this toolkit for guidelines).

Details of planning your screening
Screening Venue: finding a location for your screening will make all other steps a lot easier.
Once you have settled on a location and time, you can target everything else accordingly.
Before deciding on a location, you may want to keep in mind who you will be inviting and what
accommodations you need to make in terms of parking, public transportation, ease of access,
etc. You will also want to ensure that the equipment available at your venue is adequate for the
size of audience you are expecting (e.g. if you are only inviting close family members, your
home will suffice; however, if you are expecting relatives, friends, and colleagues, you will need
a bigger room with a large screen). Following are a few good options:
●
●
●
●
●
●
●

Your home – good for a small group like your immediate family members and a few
friends
Local library or community centre that has suitable space with chairs and video
equipment
On campus – a dorm, library, classroom, student centre, lecture hall, etc.
Local gathering spot like a coffee house, seniors centre, or a pub
A meeting room in your office building – good option if you have colleagues that are
interested
Local independent movie theatre
Partner with like-minded groups, organizations, or businesses to co-sponsor a screening

Whatever venue you choose, make sure you check the suitability of the audio/video equipment
beforehand.
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Advertising: We have created a customizable poster that can be used for advertising, you can
download it here.
Social media – E-mail, Facebook, Twitter, etc. are ideal for getting the word out to your friends,
colleagues, and other people in your social circle. We ask that you include a link to the
documentary website, as well as a link to our dedicated Silence of the Labs campaign webpage.
In all your advertisements,
INCLUDE: DATE, TIME, LOCATION (with directions), and COST (FREE)
You can invite your core audience – professors, scientists, parents, students, civic leaders, etc.
You know your community, what your goals are, and what information should be included. Make
your invitations as personal as you can and use your existing networks (e.g. email a student
group you belong to on-campus, your lab mates, your departmental listserv, your colleagues at
work or people you volunteer with, your sports league, etc).
You can also have your screening posted in event calendars in your community’s print and
electronic publications.
Day of the event: Once you register your event with us, we will arrange to send you a bag of
E4D buttons and an E4D t-shirt. We encourage you to wear this t-shirt to the screening so you
are easily recognizable as the host. Arrive early enough so you can set up the room including
chairs and the A/V equipment. Before beginning the screening, introduce yourself to the
audience; thank your fellow organizers for their help and the audience for their attendance as
well. You can document your event with pictures that you can share with your audience on
Facebook and other social media. You can also share them with us so we can showcase your
successful screening on the E4D website and social media platforms.
If the location allows, you can encourage people to bring and share food and/or you can provide
refreshments yourself. You can also introduce people when they arrive to encourage discussion
and networking. If possible, please set up a table near the entrance and display the SOTL
advertising poster, E4D buttons and a sign-in sheet where people can leave email addresses if
they are interested in updates about other E4D events (don’t forget to provide pens!). Sign-in
forms can be obtained by emailing aqsa@evidencefordemocracy.ca. Once everyone is seated,
please send around the sign-in sheet for those who arrived late and didn’t get the chance to
sign-in.
If you have a panel, we encourage you to have someone moderate the discussion so he/she
can introduce the panelists to the audience, keep an eye on time, and point out audience
members who would like to speak.
Social Media Timeline
As soon as possible:
1. Register your event with us (to do this, you need your date and location) so we can
publicize it through our social media channels. Email
aqsa@evidencefordemocracy.ca to register!
2. Make an event page for your screening on Facebook.
3. Follow E4D on twitter and tweet about your event.
4. If you are hosting a panel discussion after the screening, contact the speakers you’d
like to invite prior to finalizing the date & time.
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Two weeks before:
1. Check with your venue location to make sure they have you registered for the right
date and time.
2. If you’re planning a panel discussion after the screening, check in with your panelists
to remind them of the time commitment and to make them feel comfortable about
their attendance at the event.
3. Ask a friend or colleague to help you organize your event or connect with local
organizations/groups to co-sponsor the event.
4. If you don’t blog yourself, you can ask a friend or your favourite blogger to write
about the screening and connect the event to current issues in your community
relating to science integrity, government budgets, science funding, political candidate
coverage, etc. Include links to relevant websites, videos, and press that Silence of
the Labs has already received, or anything else that you think will spark interest in
your event!
5. Email a short description or media release to reporters of a local newspaper and/or
an online news source to draw more attention to the event and issue. Keep the email
very succinct - include the date, time, and location of the venue as well as a short
statement about the documentary and why you (or your organization) are interested
in the issue. You can even write an op-ed for your college/university/local
newspaper.
6. Submit details of your event to a local events calendar (both print and online).
7. If you have already sent invitation emails, send a reminder email!
One week before:
1. Follow up with the reporters you emailed with a phone call to determine their interest
in attending the event. If you have a panel discussion planned after the event,
ensure that the news media knows this and other information about the panelists
(e.g. qualifications, etc).
2. Connect with people on Facebook and Twitter to keep them involved and to remind
them of the time and location.
3. Post fliers in your community.
4. Make calls to local organizations, friends, colleagues, key people you think would be
interested in attending and ask them to connect with their contacts as well.
5. Invite a media representative from your organization, school, workplace, or
community to come to the event.
The day of:
1. Send out one last reminder (you may want to keep it short) through email, Facebook,
Twitter, etc.
2. If you have been planning with others’ help, arrange to meet up at the event well
ahead of time to determine who will take pictures, live-tweet the event, post updates
on Facebook, etc.
3. Contact us to let us know how it went! Leave us comments, share your stories, and
give us tips on what worked and what needs improvement.
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